
Marketing Material for TV Product

I wanted to target busy working professionals with families who may have the money to invest in higher quality (and more expensive features). I did some quick research on the Internet to see what types of components were important during product reviews and consumer reports, and included features I thought would be of use to that target audience. Capability to use it at a presentation screen in case he or she is having a last-minute business meeting at the home office should be emphasized, as well as picture quality for watching shows or games with your family was also important to emphasize. 

Product: Sony's new plasma TV that promises to have a much better picture than anything on the market.
Headline: Cutting Edge Technology In Sony's Razor Leaves You With The Sharpest Image 
Tagline: So clear you can see the bottom line.

Overview Headline: Sony Razor Brings the Sharpest Image To You
Brochure Content – First Section
The Sony Razor's vibrant picture quality makes viewing TV feel like you're in the action.  The picture quality not only shows your favorite football player pummeling his way to the end zone, the blades of grass he runs across have never been sharper.

The 42-inch Sony Razor brings life to your favorite shows with extreme clarity.  The Sony Razor is a multi-use entertainment center and comes with a built-in connection to the Internet and compatibility with many electronic input devices already in your home.  The Razor can be transformed into a presentation screen and comes equipped with two USB ports and computer inputs for your favorite devices.  The Razor's LED backlight and intense black level create the perfect 3D environment for any movie night with your family."

